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Classified Advertisements. 


Twe line displayed advertisements uader 
this heading, de. for ove insertion, sc. for 
three Sosoctioun, 75c, for four insertions, $1 00 
for six insertions. Larger carrds, lic. per 
agate line 


BILL POSTERS’ DIRECTORY. 


WANTED, TO BUY! : 
Bill Posting Plant, not less than 25,000 


tants. Address, 
— c. A. HARNOIS, Missoula, Mont 


Blending & French, the Bill Posters 


and Distributers of Putnam, Conn 


Advertise in the Copper Cuuntry! 
Amos DeMars, bill poster, Houghton, Mich 


A Freak in Texas! Reliable Bill 
Poster at Honey Grove: 
boards, Can give guaranteed showings. 
Pop. 3500. See BUKNITT, the Bill Poster 


Western Bill Posting Co., Salt Lake 
City, Utah, Bill Posters and Bill Writers. 


The Curran Bill Posting and Distri- 
buting Co.,own and control ail bill boards 
in Denver, Pueblo, Colorado Springs and 
surrounding towns. Gen’l Office, Denver 


John A. Lakin, City Bill Poster, 
4 


‘ooperstown, N Y. Reliable. 


Evansville, Ind., has population of 
75.000 Write GROVES, about posting. 
The Oshkosh Bill Posting Co., City 
Bill Posters and Distributers. Reliable 
and definite service. Population 30 000. 

J.E. 1LLIAMS, Mgr., Ushkosh, i s. 


Chatham Bill Posting Agency, Bil 
Posting and General Advertising. Ageuts 
in all adjoining towns. 

W. W.SCANE, Megr., Chatham, Ont. 


The Summit City Bill Posters, 
Souder & Smith, Ft Wayne,lnd. Managing 
The Temple Bill Posting & Distributiug Co. 


Z in, City Bill Poster, 
sounis: GS wow A, 


The Elgin Bill Posting, Advertising 
and Distributing Company. E gin, [ils 
All work guaranteed Population 23,000 
Only licensed roster in ao * 

FRED W. JENCKS, Prop’r 


Washing.on, Ind. has a population 
of 10,00 Write Horrai! Bros abvut posting 


Willimantic, 
4mav5 J. 


Carlinville, Ills., pop. 4,000. 

County seat of Maconpin county, 

A. J. TURNER, City Bill Roster. 
References; First National Bank. and 
4mavi Cc, H. ©, Anderson, Banker 


Sioux City, lowa, pop. 40 000, 
Put sioux City on your list by all means. 
E L. Webster, bill poster, 3,000 ft of boards 


Pana, Ills. Pop. 7,000. 
LUU KOLEY, Bill Poster, controls all the 
4ma boards. 540 ft. of desirable locatious 


E. L. WEBSTER, City Bil! Pos.er, 
Sioux City, lowa. Personal attention given 
to ali work entrusted to me. 

Los Angeles, Cal. Pop. 85,000. _ 
City Bill Posting ©o., 2545 Main street. 

Geo. P. McClain, Pro. ¥ E. Holtsiaider, Mg 


Pasadena, Cal City Bill Posting 
(o WD. Coyle, Mgr. 


Geo, P. MeClain, Prop 
Elmwood Opera House, Bill Pusting 
Department. Large facilities for commer- 
cial work, boards in four towns having 
eapacity of 70 sheets. Locations excelient 
for lucal and railroad showitbg. Kates 
reasonable. Work thovonghly, oom” 
and honestly done. W.H TROWBRIDGE 
South Framingham, Mass 


Milford, Mass. Population 10.000. 
W. E. Cheney, City Biil Poster. Distributer 
84 So. Bow street. Sole control of ali bill 
boards in city and adjoining towns. 2 
years’ experience in this city, Baggage 
and scenery truck express 


Alexandria, Minn. Boards under 
electric lights. 
in Douglas Co. Send paper—we’ll do the 
rest. References if required 

Bart’s Advertising Service, Alexandria 


Boonville, N. Y. Wm. Comstock, 
City Bill Poster. 
Owns and controls al! boards. 


Marshall, Ills. Victor Janney. 
Licensed City Blil Poster and Distributer. 
Nails up signs in adjacent territory and 
contracts for neighboriug towns. A prompt 
reliable and efficient service. 


Fort Scott, Kas. Pop. 14.000, 
Harry C. Ernich, City Biil Poster, Litho 
grapher and Programmer. Cards tacked 
up and samples distributed. 

Put ForRT SCoTT, KANSAS, ON YOUR LIST 


Belfast, Me _ F. E. Cottrell, 
City Bill Poster. P.O. box 781. 
20 High street. 

Bill Posting and Distributing service 


Conn., pop. 14.000. 
H. GRAY, city Bill Poster 


Residence 


Owns 7500 feet of | 


General advertising done © 


THE LIBBIE SHOW PRINT. 


PRINTERS AND ENGRAVERS, 


6 T° 12 BEACH STREET, 


BOSTON, MASS. 


When you write, mention Biliboard Advertisius 


POSTERS © SHOW BILLS 


FOR 


FAIRS! 


Write for New Catalogue. 


The Donaldson Litho. Co. 
CINCINNATI, OHIO. 


When you write, mention Bilijoard Advertising. 


0. P. Fairchild, °'"’ 


16 East Fifth Street, 


When you write, mention Billboard Advertising. 


TORONTO, CANADA Population, 


Street Car Lines, 


bILL POSTER, 


Distributer and General Advertiser, 


Covington, Mildale, West Covington, Ludlow and Surroundings. 


COVINGTON, KY. 


Passengers Carried Last Year 


The Price Advertising Co. 


Over 200.000 
“80 miles. 
20.000.000. 


LTD. 


BILL POSTERS, DISTRIBUTERS. &c. 


Own and Control All Bill Boards 


Taz PAN-AMERICAN PROPAGANDA 


CO. 


CURTIS, AGUILAR & CO, Proprietors 


GENERAL ADVERTISING CONTRACTORS 


United States, Canada, Mexico, Central and : outh America, and the West Indies. 


Advertisements written and translated 
Bill Posting, Distributing, Mura! 
tising a speciality We contro 
and Circuses of the two continents 
MANUFACTURERS’ AGENTS 


American goods intr 
eric oO oduced 
countries of Central and South America, on commission 


ntosSpanish, French and Portu 

guese 
Display Sign Painting, and Stereopticon Adver- 
000 Programmes of the principal Theatres 


into Spanish-speaking 


General Office, 1364 Broadway, New York, U. 8. A. 
WITH BRANCHES AT 


Havana, Rio Janeiro, E! Paso, City of Mexico. Buenos 


When yeu write, mention Billboard Advertising. when you write, mention Billboard Advertising. 


S pecial_ ~ 


Ayres, San Francisco & Lima 


Bil! Posters, 


Acvertising Ssgents,s 
Secretaries of Fairs, 


Copper Half-Tone Engravings, 


PORTRAITS. 


EEL $2.50. 
or ee $2.75. 
OD ceca cic spa $3 00. 


Send Good Photo with Money Order, 


—To— 


THE WELLEBERG PHOTO-GRAVING CO,, 


CINCINNATI, OHIO. 
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Classified Advertisements 


Two line dixplayed advetisement 
. ' 8 under 
ne heading, ah for ey insertion, ec. for 
— ag a ge a r our insertion, , $1.09 
‘rTlions, a J 
aus hee arger cards, l0c. per 


BILL POSTERS’ DIRECTORY. 
Display Advertising. TO RENT. 
1000 spaces on bill boards for painted signs. 
each 150 square feet. Located in New 
England towns and cities, Location of 
eye Parantoss first-class 
.s. CCH, Bill Posti iP 
heard Advetennas osting and Painted Sign 
447 Main street, Fitchburg, Mass 


Troy, N. Y., Dundon & Co., 
stl Posters aud Distributers, 1l4 lath st 


POSTER AND BILL WRITERS. 


Do you know good ads 


When you see them? If you eo, you can 
appreciate my work. Specimens sept up- 
on request. Write and tell me what you 
use and I will quo e price for doing it, 

LD. B. Arcuibaid, 73 Nassau st., New York 


i Write Bills and Posters. 

oc-95 ___ ROBT. CARKELL, Dayton, Ky. 

A Badly Written Bill is Worse than 
no billatall. Try me. Terms reasonab le 

ap-95 C.F. MCHENRY, Newport, K y 

an. inet Ae i tien total. ental Bom. 

Pointers For Bill Writers. 
BILLBOARD ADVKKTISING is full of them. 
Subscribe now. 


ADVERTISING AGENTS. 


G. H. Hartford, 


Car No. Ll. Ringling Bros, Shows 


CIRCULAR DISTRIBUTERS. 


Ashland, Ohio. Geo. M Bott, 
Circulars and samples honesty di-tributed 
Signs tecked up Best of reference. 


All Kinds of Advertising Mat’er 
distributed. Reliable, prompt. Keference 
Popu ation 3W.Q0 Address, 

W. H. Steinbrenner, 318 Vine, Cincinnati. 


J. H. Lane & Co., Evansville, Ind. 


does Distributing 31744 First Street. 


Distributers, Advertise! 
lu BILLBOAKD ADV«KTISING. We reach 
all the targe advertisers Strictly legiti- 
mate advertisers ouly wanted. 


Chicago, Ills. J. A. Clough, 
‘ Outracts solicited for the distribution of 
ali legitimate advertising matter in Chi- 
cago and suburban towns 


Nashville, Tennessee. 
‘ treuars, ete., distributed, cards nailed, 
31H per l00up. James L. Hill, 410 « edar 
Street Nashville, Teun. 


Pougnkeepsie, N. Y. 

M. &. Sprenger Distributer, Sampler and 
Bul Poster 31 Mapte street. 
Currespo.uderce solicited 


Fresn List of 1895 
Men aud women in every profession and 
business, Fuorsale. Whatdao ycu pay? 
Geo. M Botts, Ashiaud, Ohio 


AMERICAN FAIR BULLETIN. 


Trenton, N. J. The Great Inter- 
State Fair Juno Guild Muirheid, See’y. 


Ionia, Mich. Ionia District Fair 
Association. M. M. CURRIER, Treas. 


A Line in Billboard Advertising 
will keep your name before the largest 
advertisers in the country. 


Groesbeck, Tex. Limestone County 
FairandsS K.’s Assn. Dr. 8. D. Bugg, Secy 


Fair Bills and Posters. 
The DOUNALDSON LITHO CO.,, Cincinnatt 


Billboard Advertising, for Fairs. 


Advertise in it. Subserive for it. 


Newspaper Cuts for Fairs. Write 
to HELLEBERG PHOTO-GRAVING CU., 
245 Sycamore Street, Cincinnatl, O. 


ELEGTROTYPING! 


Special Attention Given to 
Fine WOOD-CUT and BOOK WORK 


“WORK WARRANTED 


WINKELMAN & BURBANK, 


16 to 20 Eest Ninth Street, CINCINNATI, 0. 


When 3 write, mention Milthoard Advertising. 
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- THE BEST WAY. 


We live in a rapid age, in an age of 
Steam and Electricity. We think quickly 
and act quickly, but the public have so 
many things to see and to do that they 
have no time to chase up attractions, they 
leave all the hunting to the other side 
But the public are always on deck, ready 
to be captured if the matter is presented 
to him in a “catchy” way 

This is the first, last, best and only 
principle of advertising—to catch the 
public. But hold! Cheapness is aa im- 
portant consideration in these days of 
close figuring, but when the best method 
of advertising is the cheapest, when the 
best will put the most money in your 
pocket at the least cost, your case is made 
out, your way is clear; there is only one 
thing to do, amd +t) at is to advertise that 


This 1s so fundamental, axiomatic, that 
the man who waives it or ignores it 
takes hold of a live wire as soon as he 
embarks in any business venture. 

There are many ways of advertising, 
but there is only one “best way.” All 
other methods are mere adjuncts, auxil- 
iaries, helpers, subordinates to billpost- 
ing. There is not a doubt of it  Bill- 
posting is the thing. 

Now let us see ifitis not. Every bill 
is a stereopticon, blazing a perpetual 
picture in bright colors and great letters 
on the eye and brain of every passer-by, 
old or young, grave or gay, virtuous or 
vicious willing or unwilling, by night or 
by day ceaselessly everywhere. The whole 
population is its audience, its circulation 
is always on the move, the active, busy, 
throbbing community, and herein it dif- 
fers from the newspapers—it costs the 
people nothing. Every corner, every wall 
every fence te'ls the same unvarying story 


plain, pointed, direct, understandable 
It says only one thing, and keeps on say- 
ing it forcibly. : 


“Mater studiorum est repetitio’—the 
mother of study is repetition—and the 
mother of advertising is that same talka- 
tive lady ‘ Repititio.” 

“Action, action, action,” says Demos- 
thenes, “is the essence of eloquence”— 
and of billposting, too. ; 

Does circulation circulate? Yes! Dis 
play “ads” do, for the human tide on the 
street is the circulation of the billboards, 
and it ebbs and flows, and never sleeps ; 
for posted bills are never folded and 
never pocketed. They are always talking 
and talking loud, for 24 hours a day, and 
never talking toempty benches. They 
are up before us in the morning, for they 
have been out all night, but they are 
nevertheless, always ready for a hard 
day's work, bright-faced and smiling. 

And, even in their ragged, tattered 
fragments, fluttering in every vagrant 
breeze, like the grimy garments of the 
diamond-digger, they are eloquent o 
much activity and many golden dollars 
earned. 

In advertising the main, the only thing 
is to reach an audience —the public. 

All methods have that one point in 
common, but some are and must be bet- 
ter than the rest. Some methods dis- 
charge many blank shots, and worse still 
and more of it at no target at all, 

Bills are dead shots; they never miss. 
Buffalo Bill uses thousands of them —and 
is he a winner or not? 

The English word, “bullseye,” is not 
“bullseye” at all; it should be ‘ Sillseve,” 
because a posted bill is sure to be seen. 


Now look at the circus men of the 
country, the inventors, developers, per- 
fectors of display advertistng. They 
never set bounds or limits to their con- 
spicuous paper exhibitions on the wall. 
They were keen observers of life; they 
had no o'her book than human nature: 
and self interest left no page, line or let- 
ter of that humun book unread That 
knowledge, that experience, filtered 
through their great brains and plastered 
every wall in town with gigantic pictures 
of what they had for sale and what their 


people could do. Right on the heels of 
the colored stimulant of the billboard 


came the whole aggreyated machinery of 
thecircus procession moving through the 
Streets. 

The very names Barnum, Bailey, Fore- 
paugh, Doris, Cole and the Ringling 
Bros, etc, are a liberal education in the 
science and art of advertising successful 
advertising, display advertising | 

They knew, and everybody knows, that 
there is always an aching longing for di- 
version in the human heart. The public 
must, and will be amused, and they start- 
ed in with a few pictures to tell them ex- 
actly what that want, that longing, was, 
and how to satisfy it, and, incidentally, to 
gather in their dollars. _ 

The names of Barnum and Forepaugh 
are known and marvelled at in places 
where the fame of the New York Herald 
and London Times has never penetrated. 

The displayed “ad” on the loneliest 
rock that juts its melancholy bleakness 
above the trackless waste of ocean pro- 
claims a perpetual story of business , and 
the Cape Cod whaler, as he pulls and 
hauls and tacks around it on his home- 
ward way, will carry with him, long after 
he has dropped sa’e anchor. in Massachu- 
setts Bay, an imperishab'e memory of the 
business tale it told. 

This is a literary age. we are a cultured 
people, and yet we don’t read half as 
much as we think we do. We are idlers 
loiterers, dalliers, loungers, saunterers, 
strollers, through the columns of the 
newspapers 

We are lazy and luXurious epicures, 
and we skim the “bills posted at the head 
of the columns namely, the display heads, 
and if they should happen to strike our 
fancy, then we go diving for the pearls, 
or delving for the nuggets, deep in the 
recesses of the columns. And this isthe 
way we treat even the’ news columns 
on the front page Just think of the lit- 
tle, dirty-faced, small boy of an advertise- 
ment on the third gallery last row back. 
Lordy! It would take Stanley Africanus 
to find it. Is there a picture in the col- 
umn? Thatisthe billb ard. Is it col 
ored? More and more billboards; only 
they are Sills working at a disadvantage 
—elbowed out of the way by entertainirg 
latest news and’ scandals 

Something must strike our hurried eye 
and jaded tancy, and a bill posted is a 
brain clot. It says only oue thing, and 
means it. You got to have at least a 
nodding acquaintaince with it, and yon 
feel that you ought to have, because 
every body else has Nobody ever fell 
asleep over blazing, glaring, staring pos 
ters Onthe contrary, being generally 
located on the corner or intersection of 
streets, they have roused up many ahalf 
hypnotized fellow from his tra ce an! 
prevented his being run over by an ap 
proaching trolley 

Bills posted are eye-openers, the title 
page and table of contents, and opening 


Billboard Advertising. 


chapter of the book. The continuation 
and details of the story may be sought 
for elsewhere, and that continuation may 
be absorbing, captivating, entrancing, 
but the fellow who never hears of the 
title or beginning, will never hanker 
after the end of the story 

Apply the doctrine, of chance, or prob- 
ability to the reading and seeing of the 
different kinds of advertising. Apply 
also, your own experience in seeing and 
reading adver.isements spread out all 
over 4 great city in the most approved 
fashion on a large billboard A single 
glance will paint the picture and tell a 
tale; this glance repeated many times on 
many days, in many places, impresses 
such a picture on the mind inde ibly; and 
such a picture stands alone,full of force 
full of meaning, likea storyina telegram, 

How many people never read a news- 
paper? More than you think! They must 
be stupid, you will say. Say they are! 
But there are many educated, cultured 
people who read the newspaper every day, 
perhaps several papers, who rarely read 
an advertisement Why? Because they 
read newspapers in a special way, the 
way the majority of people read them 
looking only for news, looking only for 
views and opiuions, and certain advertis- 
ing pages may escape them for a week | 
and particular advertisements fora month 
or forever. Isthatso? Well you know 
it yourself. 

Take, on the contrary, the attractions 
that come to our local theatres every 
week. They begin their billposting on 
Thursday, and have it all completed and 
everything covered by Saturday night 
They never think of advertising in the 
papers before Sunday. By Saturday 
evening there is hardly a man, woman or 
child in the city that has not been “way- 


laid,’ “knocked down’ and “snap-shot’’ 


by the triumphart victorious poster 


There is a large population in every 
city who see little of the Sunday papers. 


and less of the advertisements, and they 
do not want to see them. But the rarest 
devotee who lives in an ecstasy of reli 
gion, the demurest Quaker maiden, in 
garb of gray, the rigidest moralist of un- 
bending, unyielding principle, as they 
saunter, book in hand, on Sunday morn- 
ing, must carry living, burning pictures 
of the latest attractions, even into 
church. 


—aa <= ae aT 


This is advertising but it is billposting, 
too, first of all. and it takes the public by 
throat like the Standard Oil, or Bell Tele- 
phone, and says: “Hold! Attention 
Stand and deliver '’ 

The public must stop, look, listen to the 
story of the billboad, and if an objection- 
able bill is posted, how very soon do the 
ministers of religion and the guardians 
of the peace discover it ? 

There are some things that are never 
seen, but it is not the poster. There are 
some things that you need not see, but it 
isnot the poster. There are some things 
that you can dodge, avoid, escape, or turn 
away trom, but not the poster. 

It is unavoidable as death and taxes 
and, like the atmosphere, it is omnipres- 
ent, all pervading, universal.—-S. H. 
Robison 


~ JOHN H. GRAY. 


John H. Gray,, Bill Poster, Willimantic, 
Conn. For the past four seasons the 
Loomer Opera House in that city, has 
been leased and successfully managed by 
Mr J. H. Gray, a gentleman who for six 
years was contracting agent for Lee’s 
London Circus and at different times has 
been with other circus companies and 
who has had, all told, upward of twenty 
years experience in amusement enter- 
prises. He also, for twenty-two years, 
has done all of the bill posting in and 
about Willimantic and this work is of a 
nature to easily fit in with the managing 
of the opera house Mr. Gray has more 
running-feet of billing space, than any 
three other cities of this size in New 
England Long experience and wide 
acquaintance in the profession enables 
him to judge pretty accurately the pub- 
lic taste and his aim is to secure the best 
attainable talent in the different lines. 
All of the booking for the opera house is 
done by him and for the coming season 
he alreedy has booked some of the strong- 
est road attractions Mr. Gray is also 
the superintendent of the Willimantic 
Fair Association. 


The Chapman Boys, of Cincinnati, O, 
are reaching out after more business. 
They have just closed a contract for the 
advertising priveleges for the Cincinnati 
Base Ball Park, which includes inside 
and outside fences. Their service is 
thoroughly admirable in every respect. 


ELDER, JENKS & RABORG, 


127 N. Fifth Street, Cor. Cherry, 


Excelsior’ 


Circus Paste 


—ArlD— 


Bil L POSTERS’ BRUSHES 


Made of Hard Wood head, 
best long Russian Bristles, 
copper wired. The most 
practical ana reliable brush 
made. 

Will not come apart, 

Used and recommended 
by Barnum. Forepaugh and 
the leading Cirecuses and 
Bill Posters throughout the 
United States and Canada, 


Size y inch. 
Price $30.00 per doz. 
$3.25 Each 


Sent ©, O, D. to all parts of 
the Country 


ELDER, JENKS & RABORG 


Brush Manufacturers. 


PHILADELPHIA. 
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Billboard Advertising. 


BILBIARD: 


OFfrictal Or@wan of Associated Bill Posters’ Association, 


PUBLISHED EVERY MONTH BY 


a 


BILLBOARD ADVERTISING CO. 


No 11 W. EIGHTH ST., CINCINNATI, oO. 


JAMES H. HENNEGAN, MANAGER. 


—ADVERTISING RATES.—— 


cents an agate line with the following 
discounts, viz: 
percent offon advertisements amount- 
. 10 over 20 lines and less than 80 lines 
percent. off on advertisement amount- 
ne to over 80 lines 
fa pace 
RUNNING ADVERTISEMENTS 
Repeated or continued insertions.) 
Rates on one 


page, one half page, one third 
page and one quarter page advertisement 
for two or more insertions quoted upon 
application. Smaller advertisement 25 cents 


a line subject tothe regular discount on sin- 
gie insertions and the followin additional 
lises viz: 
10 per cent 
15 per cent, 
20 per cent. 


stunts, 


oft for three insertions. 
ott for four insertions. 
off for six insertions. 
2) per cent. off for twelve insertions. 
READING NoTices.—With 
cents perline brevier measurement, (wh hich 
equals about eight words to the line} subject 
to the same discounts that obtain for single 
and continued advertisements. 
SPACE CONTRACTs.—Special rates on con- 
tracts of 1,000 agate lines and upwards may 
be had on application, Changes in matter 


ye 
Py 


11 West Eighth Street, 


IN another column we publish an arti- 
cle On posters which appeared recently 


n that admirable little journal Printers’ 
i y 


/nk. The article itself is of little conse- 
quence, indeed, is chiefly remarkable for 
what the author does not know about his 
: subject, a fact which is plainly apparent 
when he asserts that we have but few 


capable artists in this line in this country, 
| that the few we do posess, will have 

) feel their way carefully for some time 
! to come, before they may hope to achieve 
results of a high order of excellence. The 
Dramatic News to task and 
berates him and deservedly too 
his misleading and unpatriotic stand 
‘ which he also reproduce 
the-article from the dews which fuily re- 
futes the false mistakes 
further camment in this direction is un- 


takes hin 
roundly 
fi 


taees. AS we 


and 


assertions 


necessary more especially as the real sig- 


nificance of the incident, lies in the 
od yunt of space devoted to it, and the 
en change of attitude toward the billboard 


> 


oO! 


Printers’ 
lenced thereby. 


1e part of Ink, which is 


evi 


HiITHERTO, this admirable and influen- 

iournal has been a staunch advocate 
newspaper advertising, almost to the 
exc the billboards and all 


as well, 


rf 
entire lusion of 
media 
"posters and poster printers every- 
re will hail with delight, this change 
heart, the will be better 
itronized than ever and, Printers’ Ink 


billboards 


be rendered more nearly what its 
me implies. 
* « 
ON the heels of this news comes the 


yuncement that another journal built 
ines similiar to ours, the 
Advertising 
lin St Louis We have 
the pleasure of examining 
new c but 


has entered 
Itis called Display 
nitiche 

pu lishe: 
is vet had 


of the 


omer, 


infer 


we 


and less than a quarter | 


Oo@ or *.7, WD} 


are made without charge as often as the 
advertiser or agent may require. (Copy for 
all such changes must reach us before the 
2th of each month.) 


SPECIAL ADVERTISEMENTS.—See page 2. 


Smaller advertisements 25 cents an agate 
SUBSCRIPTION. 
One Year, in advance, $1 00 
Six Months, 50 ets. Single Copies, 10 cts 


Billboard Advertising is sold in London at Low's 
Erchange, 57 Charing Cross, and at American Adver- 
tising Newspaper Agency, Trafalgar Buildings, North- 
umberland Are.. W.C In Paris, at Brentano's. 
7 Avenue del Opera. The Trade supplied by all 
News Companies 

Remittances should be made by ¢ paren, post office or 
express money order, or registered lette 

The Editor cannot undertake te veture unsolicited 
manuscript. 


When it is necessary to wire us copy and 
instructions for advertisemeuts, great sav- 
ing may be had by recourse tothe Donaldson 
Cipher. Weare conversant with the use of 
the Code. 


Address all communications, for either the editorial or business departments, to 


BILLBOARD ADVERTISING CO. 


_Cincinnati. 


Cne.. 


that its chief aim will be exploiting the 
merits of painted bulletins and mural 
sigus. If such is the case its projectors 
must of necessity be firm believers in the 
efficacy of posters, and their journal can- 
not fail to accomplish much good It is 
to be hoped that Display Advertising 
will receive a hearty welcome and a 
staunch support from those in whose in- 
terest itispublished. There is plenty of 
room for it, in fact more than enough, 
and it is needed. Here's hoping it will 
prove a vigorous and valiant champion — 
of the billboards. : 


* * 
= 


MvuRAL Advertising and painted bulle- 
tins are finding increased favor daily in 
the estimation of all large and intellegent 
advertisers and billposters in every sec- 
tion are preparing to invest largely in 
this direction during the coming summer. 
We are impelled in consequence of thefact 
that many of them are totally inexperi- 
enced in this direction to extend a warn- 
ing which we hope will not be rejected as 
inopportune or worthless. It is this; al- 
ways have your bulletins and signs artis- 
tically executed. The importance of 
this injunction cannot be over-estimated 
Location, height, cost, size, in fact all 
other considerations fade into absolute 
insignificance in comparison There 
must be well-balanced designing, strength 
in drawing, finish in execution, harmony 
in color, in fine you must employ an ar 
tist if you would make a lasting success 
of the venture. 

8 

WHEN you advertise on the billboards 
you can see where every poster goes; 
billposter can account for every 
He can, if 
take you with him pn a round 
of his various routes, and point out each 
bill to your entire satisfaction. 
newspaper do the same ” 


your 
sheet you have given him. 
need be 


Can any 


POSTERS. 


The poster has taken on anewanden 
larged aspect, and is now seen to have a 
capacity for effectiveness and a breadth 
of application, as an accessory to news: 
paper advertising, not hitherto suspected 

Logicians tell us that so complex is 
the play of even ordinary affairs that not 
often can we unravel all the causes that 
have produced a single result or follow 
all the results ofasinglecause. It would 
be interesting, and might be instructive 
did space permit, to try to resolve ths 
new birtho* the poster into its beginings. 
Be sure that, in auch an the 
issues of this journal for over six years 
past would be found to have been a fruit- 
ful nursery of the germs of the present 
day poster. It was notin the nature of 
things that the arts of advertisement by 
newspaper could be carried forward by 
leaps and bounds without causing their 
vivifying influenee to spread in all collat- 
eral directions. Even the readers of ad- 
vertisements have been transformed in 
like measure as the composers o° them. 
How, then, could the venerable, but not 
otherwise eminent poster, escape the 
contagion of improvement. 

Three dangers beset the path of the 
poster and those that would use it: haste» 
delay, unfitness. The almost universal 
desire to “keep up with the procession” 
is apt to set many to postering before 
they have adequately conceived or worked 
out the details of a proper scheme, or can 
have their plans and designs suitably ex- 


analysis, 


executed. Competent artists in posters 
are not yet numerous, and the few we 
have will have to feel their way fora vear 
ortwo yet. Meanwhile ahighly special- 
ized and widely circulated journal like 
Printers’ Ink, could materially serve all 
interests by the extention of a generous 
and systematic hospitality to the new 
comer. In the present state of ovr 
knowledge as to what an advertising 
poster should be and how it should be 
handled, to go slowly is a prerequisite to 
arriving surely. But deliberation is not 
to be confounded with procrastination 
In this newly turned field it is still the 
early bird that will catch the worm, but 
the seeker must be a veritable fowl and 
not a hybrid, and must be of the worm- 
catching variety. Unfitness is too great 
a topic to be dealt with at large is so 
brief an article Perhaps a good way to 
treat it summarily is to enumerate the 
already recognized essentials of an effect- 
ive poster. 
First, then, up-to date poster must be 
co-ordinated with the newspaper adver- 
tising, upon which the burden of the 
work to be dene must fall, When the 
niasters of the art of war abolish infantry 
and fight their battles with cavalry and 
artillery, we may think of abandoning the 
newspaper for other means of publicity 
a poster must be artistic; 
otherwise it will cffend the public taste 
and repel those it is meant toattract. In 
this matter we need the best work of de- 
signer, draftsman, pressman and paper- 
maker. 
Thirdly, a poster must be simple If 
eit cannot make a desired impressicn at a 
glance, it must not challenge the behold- 
er to a laborious study of its nature and 


Secondly, 


purpose 
Fourthly, the conception should be 
bold Look at the equestrian figure of 


Napoleon, made familiar by the Cen/ury. 
Only the fame of the artist that drew the 


horse could have floated such a mass of 
curves and wavy lines with an American 
advertiser; yet how effective the picture 
is, and artistically satisfying, despite ob- 
vious exaggeration. In this composition 
Grasset has almirably blended art, and 
utility the two qualities that make the 
character of a true poster. 

Fifthly, the pictorial and literary con- 
tents of a poster must be thoroughly 
harmonized, making them work together 
to the single end desired, and not work 
one against the other to the weakening 
or destroying of the poster as an adver- 
tising agent. 

Sixthly, means must be provided for 
guarding the poster against being over- 
looked in the conpetion against it of 
elbowing neighbors. This feature should 
attended to as those con-_ 
nected with its direct and positive oper- 
ation. 

Lastlv, 


color and every other detail and accessory 


be as carefully 


al! questions relating to size, 


should be worked out with a due regard 
tothe places where andthe people amorg 
whom, the pos‘ers ar- to be disnlaved ; 
for a poster cannot possibly de service- 
able if unsuited. in any material -espect 
to its surroundings 

What has been said no more than bare- 
ly touches the subject, but ‘t shows that 
here we have. in the domain of advertis- 
ing, an art of almost infinite variety ex- 
tending into a nearly boundless field. 
And the ‘little school 


masters ’ the ad- smiths, the commercial 


now, what are 


artists, the great advertisers and, lastly, 
the great publ'c, which actually expects 
and relishes its advertising novelties, 
going to make of i', 


_CFB 


say, within the next 
two vears. in Printers’ Ink. 


FROM ENGLAND. 
The Billposters Directory for 1895, has 
just reached 
hensivelist of Billposters of the Kingdom 


us. It contains a compre- 
of Great Britian together with a large 
number of halls, opera houses, principal 
It is published by J. J. 
sennell, 61 Chancery Lane, London, W. 
C., and the is twenty-five cents, 
bound in cloth and twelve cents in paper, 


newspapers, etc. 
price 


Parties in America ordering this book 
should include five cents extra for postage 
Billposters in America will do well to or- 
der it if only to see how their trans-atlan- 
tique brethern advertise. 


PRESERVING PASTE, 

For preventing paste frem spoiling in 
warm weather, aliberal ad mixture of 
either blue-stone, creosote or corrosive 
sublimate will be found efficaceous but 
by far the best method is to simply 
keep the top of the paste in the reservoir 
level. 

Every time a bucket is filled, the paste 
rema‘ning in the vat or barrel should be 
carefully gone over with a paste trowel, 
and all uneveness in the surface smoothed 
out leaving it perfectly flat and even. 
Paste handled in this manner will seldom 
sour, 

The first resort of an enterprising 
newspaper is the billboards. If their 
space is all that is claimed for it, why do 
they not uce it themselves ? 

No one will deny that newspaper ad- 
vertising judiciously conducted, pays but 
the fact remains that an equal amount 
of money and ingenuity expended in pos- 
ters will bring double and even treble the 
results which accrue from the former 
method. 
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‘Billboard Acvertising. 


No. 


The Rochester Bill Posting Co., 


ED. A. STAHLBRODT, Manager. 


Bill Posters, Distributers and General Advertisers. 
16 and 18 Mill Street, 


ROCHESTER, N. Y. 


THE ERIE BILL POSTING CO. 


ED. A. STAHLBRODT, Manager. 


Bill Posters, Distributers and General Advertisers, 
No. to North Park Row. ERIE, PA. 


NEW YORK OFFICE NOTES. 


Favorable opinions expressed of the 
manner in which the business is now 
ing conducted by the Officers of the 
\ssociated Bill Posters’ Association. 


James A. Curran, Denver. Col—We 
will guarantee you first-class service on 
the billboards in the City of Denver, Col, 
for all work contracted by you for us, and 
believe this move on the part of the As- 
and cannot 
recommend it too highly. The three- 
sheet posters you sent us for Scribner's 
Son's Magazine, brought us two other 
obs. We allowed their work to remain 
up wherever it was not in our way as long 
as possible, for we consider Scribners, 
name on the billboards to have had a 
good influence among other concerns, 
We advise 


sociation to be a wise one 


and is sure to bring business. 
other bill posters to follow our example 
as much as possible, and give the adver- 
tiser the benefit of all the time that they 
can. Weare receiving plenty of work, 
and have no trouble in getting the Asso- 
ciation rates. 


Chayles A. Harnois, Missoula, Mont- 
ana—I congratulate you, and our As- 
sociation upon your receiving the posi- 
tion of representative, of the Associated 
Bill Posters’ Association, of the United 
States end Canada, and for the earn- 
est endeavors maintained for the pro- 
urotion of bill posting, and trust that the 
members will ever follow the trail you 
have so well blazed for them. You well 
deserve the honor conferred. Our State 
Association meets the latter part of March 
at which time we will elect a delegate to 
Detroit Mich, next summer, 
meet you there at that time. 


Hope to 


The firm Seabury & Johnson, 
York City, manufacturers of Benson's 
Porous Plasters, was the first firm tocon- 
tract with the Bill Posters’ Association 
directly through the New York Office. 
Their contract with Mr. Stahlbrodt covy- 
ered the distribution of four hundred and 
fifty thousand pieces of distributing mat- 
ter for New York City, and over seven 
hundred and fifty thousand pieces divided 
among thirty of the cities of the country: 
making a total of over one million pieces 
of matter. Mr. Stahlbrodt has kept a 
large force of men hgsy distributing New 
York City for the past three weeks upon 
this job, hiring his own men and super- 
intending the job personally. The firms 
agents have made favorable reports from 
all the cities where this work was done. 
and Seabury & Johnson feel well repaid 
for having had the bil: posters to distrib- 
ute their pamphlets, instead of doing it 
themselves as they have been want to do 
previously. It is this kind of work by 
the bill posters that creates confidence 
among the advertisers,and wherever fol 
lowed out brings its proper returns. No 
doubt Seabury & Johnson will hereafter 
pin their faith to the bill poster. 

A. Van Buren & Co., wn bill posters of 
New York City, have been exteusively 


New 


written up in the April number of Art 
in Advertising. A number of fine repro™ 
ductions of their billboards are also ex- 
hibited. Billboard display advertising is 
the coming fad. 


Mr. L. N. Scott, St. Paul, Minn., was a 
visitor to New York during the week of 
March 11th. 


Mr. Robert Gunning, St. Louis Mo» 
has been sojourning in New York for 
His opinion of the New 
York Office wil) stand reproducing on 
marble. 


several weeks. 


St. Louis, Mo, Billi Posting Co., has 
made application for membership in the 
Associated Bill Posters’ ation. 
They also have signed the agreement 
and bond. 


Assox 


Eisner & Mendelson Co, “Johann 
Hoff’s Malt Extract,” New York City, 
have posted a number of the larger cities 
through the New York Office, and feel 
well satisfied with the service rendered. 
Listed showing is the true method of 
billboard display advertising. 


” 


D. Hirsch & Co., “Mephisto Cigars 
have billed the larger cities of the Pacific 
Coast and several eastern cities through 
the New York Office. And the reform 
work goes merrily on. 


The enthusiasm with which the mem- 
bers the Association take hold of all the 
work coming through the New York 
Office, and the faithful service rendered 
on all that class of work is beginning to 
tell. If this same spirit continues, there 
is no doubt but what all connected in the 
enterprise will have no cause for regret 
in the latest move in maintaining our 
National Headquarters at New York 
City. 

The firm of O. J. Gude Co., is making 
a “feeble” attempt to coerce bill posters 
in various parts of the country to accept 
Adams’ Tutti-Fruitti Chewing Gum pos- 
ting at less than the regular Association 
scale. We are informed that they meet 
with but slight success, as the bill pos- 
ters all over the country begin to realize 
that they cannot guarantee, list, and pro- 
tect paper for longer than one week, at 
less than three cents per shee‘ 

Work 
York Agency of the Association is not ac- 


contracted through the New 


cepted at less than the regular three 
cents per rates Bill 


own in 


sheet, per week 


Posters will advance their 


terests by encouraging work to pass 
through their own official headquarters 
in New York City. It 1s 
ceded success, and is doing, good, mis- 


already a con- 


sionary work, 
tected service in the smaller cities. 


looking forward to pro 


Distributing matter is often sbame- 
fully wasted by managers of opera houses 
in small towns. In fact they are so dere- 
lict in this respect, that many companies 
find it necessary to carry their own pro 
grammers at great expense in order that 
their programmes, heralds and couriers, 


may be properly put out. 


A Wild Statement. 

A little advertising agency’s paper 
called Printers’ /nk, which sets itself up 
as authority in such matters, recently 
published an article on posters, in which 
it gravely informed its readers that poster 
printing in America is yet in a crude 
state of development. This too. in spite 
of the fact that American achievements 
in this direction have excited the wonder 
and admiration of the whole world. The 
billboards in England, France, Germany 
and Australia are fairly aflame with com- 
mercial posters executed in the United 
States, andin Great Britain and Australia 
theatrical companies are continually bid- 
ding for the resident managers’ favor with 
the legend, “American Printing used by 
this company,” prominentfy displayed in 
their advertisements and on their letter 
heads) The same article deplores the 
fact that we nave no designers in this line 
in America worthy ofthe name. What of 
“Jo” Junk, Frank Hobin, Will Bradly and 
Edward Penfield, may we ask, and Rima- 
noczy, Snyder, Seynard Maertz, Willard, 
Ditzler, Bandlow, Bridwell, and Holquist? 
And then there are William Ottman “Al.” 
Foster, Henry Miller, Ira and Asa Cas- 
sidy, C. F. Miller, Daniel Smith, Hugo 
Ziegfeld, Joseph Baker, Thomas Tully, 
Ferdinand Wagner, Edward Potthast, W. 
L. Wells, William Crane, Emil Rothen- 
gatter, H. A. Thomas, and a score of 
others almost equally famous and pro- 
ficient. Wil these gentlemen have to 
feel their way carefully for a couple of 
years yet, before they will be capable of 
executing really meritorious posters,”’ as 
Printers Ink asserts? Shades of Matt 
Morgan! Who ever heard such nonsense? 
And it emanates, too, from a journal 
which is supposed to be in touch with the 
advertising field —Leander Richardsons 
Dramatic News 


Victor Janny, of Marsball, Ills., furnish- 
es reference, where required. 
is prompt and efficient. 


His service 


The Pan-American Propoganda Co. 


Whose advertisement appears in another 
column are reaching out after business 
in the States. They have made a large 
financial outlay in the matter of adver- 
tising novelties, stereopticans and prive- 
leges. This concern has long controlled 
the advertising programs of the leading 
circuses and traveling organizations in 
the Spanish-American countries and the 
United States and inspired by the great 
success they have achieved in this field, 
they now propose to enlarge the scope 
of their influence by the addition of bill- 
posting, distributing, sign painting and 
stereoptican display. To this end they 
have engaged a large corps of first-class 
bill posters and have augmented their 
staff by the addition of many new and 
competent solicitors, ad-smiths and ad- 
vertising experts. 

As an illustration of the scale on which 
they are carrying on their preparations, 
it may be mentioned that in one cash 
purchase they bought from The Donald- 
son Litho. Co, two hundred of this 
firm’s celebrated paste brushes. 

These gentlemen are also manufact- 
urers’ agents. They 
of American manufacture, and advertise 
same in Mexico Central and South Amer- 
ica. 

Large manufacturers anxious to enter 
the Spanish-American field will- find 
many advantages accrue from dealing 


introduce articles 


with this progressive and enterprising 
concern. 

They accept merchandise in the shape 
of the articles they in lieu 
of cash outlay for advertising. Their 
work is thorough and their charges 
in every way reasonable. 


introduce 


Harry C. Ernick, is one of the mosten- 
terprising members of the craft. He 
controls all the boards in Fort Scott, 
Kansas and manages Davidson Opera 
House as well. 
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\. SQUARE 
MILES 


Seven 


THE BEST WAY! 


1.500,00O?People 


VIEWING MORNING, NOON AND NIGHT 


Of Advertising Space in the «‘City of Homes.”’ 


THE CIRCULATION OF THE 


‘American Bill Posting Co,,0 


IS THE POPULATION OF THAT 
CITY 27 TIMES OVER. 


Days a Week 


| ; 
SANFORD H. ROBISON, 
Manager, 


zoo SANSOM STREET, 
PHILADELPHIA, PA., U.S. A. 
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News 


NOTES, HAPPENINGS, COMMENTS. 


FAIR DATES FOR 1895. 


Calhoun County Fair, Marshall, Mich. 
Sept. 24 to 27. 

Jersey County Fair, Ills., Oct. 1 to 4. 

Marion County Fair, Ia, Sept 24 to 27 


Carroll County Ind, 


Fair, Camden, 


Sept. 17 to 20. 

New Perry County Fair, Ohio, August 
25 to 30. 

Dawes County Agricultural 
Chadron, Neb., Sept. 5 to 7. 


Society 


Remington, Ind., Fair, Aug. 27 to 30. 

Rutland County Agricultural Society, 
City of Rutland, Vt, Oct 1 to 4. 

Martha’s Vineyard Agricultural Socie- 
ty at West Tisbury, Mass , September 17 
and 18, 

The Hillside Agricultural Society at 
Cummington, Mass , September 24 and 25 

South Middlesix Agricultura! Society 
at Framingham, Mass ,September 10 and 
II, 

Hingham Agricultura! Society at Hing- 
ham, Mass., September 24 and 25. 

The North Middlesix 
Society at Lowell, Mass 
13 and 14. 


Agricultural 
, September 12 


Mass Horticultural Society at Boston, 
Mass , October 1, 2 and 3 


Nanatucket Agricultural. Society at 


Nanatucket, Mass., August 29 and 30. 
The Oxford Agricultural Society at 
Oxford, Mass., September 17 and 18. 


Plymouth County Agricultural Society 
at Bridgewater, Mass, é 


September 5.6 
and 7. 


re) 
Hampshire, Franklin and: Hampden, 
at Northampton, Mass., October 1 and 2. 


Hampshire Agricultural 


Society at 
Amherst, Mass 


, September 24 and 25. 
Attleboro, October 1, 2 and 3 
Barnstable Mass, 


September 10 11 
and 12. 


Berkshire at Pittsfield, Mass. Septem- 
ber 10, Ir and 12, 


Blackstone Valley at Uxbridge, Mass 
September 24 and 25 
Bgistol at Taunton, Mass. 


, September 
24, 25 and 26, 


Deerfield Valley at Charlemont. Mass 
September 12 and 13; 


Franklin at Greenfield, Macs , Septem 
ber 19 and 20, 
Hampden at Springfield 


Mass, 
tember Ig and 20 


Sep- 
Essex at Harverhill, Mass. September 
18 and 19 


Eastern Hampden at Palmer, Mass 
. on = 
September r7 and 18 


Amesbury and Salisbury at Amesbury. 
Mass., Septemcer 24, 2:-and 26. 

The Weymouth’ Agricultural Society 
at South Weymouth 


Mass., September 
26, 27 and 28 


The Worcester Agricultural Society at 
Worcester, Mass , September 3 4,5 and6 

The Worcester South Agricultural So 
ciety at Sturbridge, Mass., September 
i2 and 13. 

Che Hoosac Valley Agricultural Society 
at North Adams, Mass., September 17 18 
and Ig 


Monroe County Agricultural Society, 
Stroudsburg, Pa, Sept. 3 to 6. 

Nemaha County Fair Association, Neb, 
Sept. 24 to 27. 

Union Agricultural Society State Fair, 
Blandford, Mass , Sept. 11 to 13 

Fairbury Union 
Fairbury, Ills, 


Agricultural Board, 


Sept. 8 to 12 
Tennessee Centennial Exposition, at 
Nashville, Tenn., Sept 1 to Nov 30. 
Avon District 
Avon, Ills 


Agricultural 
, Sept 17 to 20. 


Society, 


The Worcester North Agricultural So- 
ciety at Fitchburg, Mass, September 
17 and (8 

The Worcester Agricultural society at 
Barre, Mass., September 26 and 27 

The Worcester Northwest Agricultura 
Society at Athol Mass., October 1 and 2. 

Carthage Fair, Hamilton County, Ohio, 
August 13 to 16. 

Wisconsin State Fair, Milwaukee, Sep 
tember 16 to 2°, inclusive. 

Richland County Fair, II]. 
held Sept. 10 to 13 


will be 


Pana Union Agricultural Board Fair, 
Pana. Ill, Aug 27 to 30. 

Phcenix Union Agricultural Society 
Fair. Phoenix, N Y., Sept 24 to 26. 

St; Louis Fair Association, St Louis, 
Mo, Oct 7 to 12,inclusive — 

Eastern Farmers’ Carnival, Inter-State 
Fair, Trenton, N J., Sept. 37 to Oct 4. 

Elmwood Fair Association, Elmwood, 
Ills , Aug. 20 to 23 

Montgomery County Fair, Crawfords 
ville Ind. Sept. gto 13 

Mercer County Fair, Stoneboro, Pa. 
Sept 24 to 26 

Ovtumwa Fair, Ottumwa Wapello Co., 
lowa, Aug. 19 to 23 


Morris Fair, Ottawa Ili, August 6 to 
g inclusive 

Tazewell County Fair, Delavan, IIls., 
Sept 1o to 13 inclusive. 


Rockville, Md., Fair Sep*. 3 to 6. 
(;range Fatr Association, Tilton, N. H., 


Sept. ro to 12 


Alexandria Fair, Alexandria. Tenn., 


Sept 1g to 21. 
Washtenaw County Fair Association, 
Mich , Sept. 14 to 17. 
Joslin Fair 


Association, Joslin, Ills., 


Sept. oto 14 


Mendota Fair Association, Mendota, 
Ills , summer race meeting, July g to 12. 
Freeport, Ill!s., 


lo 27. 


race meeting July 22 


Frederick Cou ity Fair, Maryland, Feb- 
ruary 8 

Washington County Fair 
Feb. 15 


Maryland, 


z.. 
Chautauqua County Agricultural Soci 

ety arranged dates as follows: James 

town, Sept 2to5 Warren, Sept. ro to 


13 Corry, Sept 17 to 20; Randolph, 


Sept 20to 24 The meeting was held in 


Jamestown, N. Y 


St. Johnsburg, Vt, Fair will be held 
Sept 1o to 12 
The Marshfield Agricultural Society 


at Marshfield, 


and 13. 


Mass., September 11, 12 


eee ee - 


Billboard Advertising. 


From The Fairs. 


Waverly Driving Park Association, la, 
race meeting, July 3 4 and 5. 


y 


Union County Agricultural 


Marysville, Ohio, Sept. 24 to 27. 


Society 


lowa County Agricultural Society Fair 
Dodgeville, Wis , Aug. 27 to 29. 

The Winchester, Ohio, Fair Board has 
again reconsidered its dates and now has 
fixed on Sept. 18 to 20. 


A new County Fair Association was 


organized at Greensburg, Ills, a short 
time ago 
The Colun ous Fair Association has 


been organized at Greensburg, Ind 

Flora, Ind is earnestly engaged in 
perfecting a fair organization 

Greensburg, Pa, has organized a new 
Fair Association which will make a spec 
ialty of conducting good races 

The Nebraska State Fair will be held 
at Omaha for the next five years. 

Race meetings are announced for the 
Union Driving Park at Council Bluffs, la 
The first meeting will be held in May, 
fifteen days 

There is a movement on foot to reor- 
ganize the Argicultural Society at Chip- 
pewa County, Wis 

The prospects for a Fair at Holly» 
Mich., are exceedingly bright. 

A movement is on foot to organize the 
Bullitt County, Ky. Fair Association. 

Napoleon Fair Associntion, Napoleon; 
Ohio, is now re organized. 

Limestone County, Tex. 
ciation, was chariered lately. 


Fair Asso- 

The Wright County, Mo, Fair Asso- 
ciation was recently incorporated. 

Pawtuxet Valley Agricultural Associa- 
tion, Kent county, R IL. Fair, Sept. 4 to 

Races May 39, July 4, August 16. 

Paducah, Ky.. Fair, Sept 24 
Alex. Kirkland, Sec’y. 

Warren County Fair, Lebanon, Ohio, 
Aug. 20 to 23 

Oregon State Fair, Salem, Sept. 25 to 
Oct 4, 

The Worcester East Agricultural Soci- 
ety at Lancaster, Mass., 
and 13 


to 25, 


September 12 


Highland Agricultural Society at Mid- 
diefield, Mass , September 4 and 5. 

Spencer Agricultural Society at Spen- 
cer, Mass. September 19 and 20 


The Housatonic Agricultural Society 
at Great Barrington 
25, 26 and 27 


Mass., September 


The Beardsley Posters. 


The so-called new poster is abroad inthe 
land. For the most part 1t is confined to 
mercantile usage, but the effect of the 
Gaiety Girl paper is already noticeable in 
a marked tendency on the part of man 
agers and show printers to adopt the in 
congruous Beardsley style. It is not 
original, it is not beautiful, and it is cer 
tainly not artistic. Bizarre and fantastic 
sometimes, if you will, but genera‘ly only 
monotonous, meaningless and wearisome 
It is only a fad of the hour and managers 
who place their orders for a season's 
work, had best fight shy of it 
Richardsons Dramatic News, 


he ande ; 


Why d> theatrical companies and cir 
cuses depend on the billboards almost 


’ 
e clusively 


> 


Because no other mediums 
has ever proved one half as immediate in 
its effect Merchants and manuafcturers 
can find food for reflection in this para 
graph. 


—— a ¢ — - —— 


The bill posters of New Hampshire 
have organized with Frank P. Colby of 
Manchester, President, J. F. Harriman, 
Secretary. This is the first state in New 
England to organize an association. 


J. H. Gray, of Willimantic, Conn., tells 
bill posters to look out for the “Iron 
Tone Tonic Co’ who recently stuck him 
for posting The work was sent out by 
H. Hellman & Co, 1285 Broadway, New 
York. ‘ 


Do not put off until tomorrow what 
should be done today, and old and a wise 
injunctiow nhich is singularly applicable 
to advertisers. 


If you bill a town thoroughly your ad- 
vertisement confronts the buyer where 
ever he goes and which ever way he turns 
Put it in the newspaper and he sees it 
once if at all. a 


Five hundred effective one sheet post- 
ers each’ measuring twenty-eight by 
forty-two inches in size, and can be pro- 
cured and posted at the rate of five cents 
per sheet, making a total of twenty-five 
dollars. 

Contrast the showing and the results 
obtained with that obtained for a similiar 
expenditure inany other form or medium 
There will be no comparison except in 
booklets judicously and carefully distrib- 
uted from house to house. 


Otting & Son, of Newport, Ky., have 
quite a local commercial trade. They 
keep hustling and let nothing escape 
them. 

The Price Advertising Company,” of 
Toronto, Ontario, conduct the best ad- 
They 


own and control all billboards in Toronto, 


vertising service in the Dominion 


Dr. Fanola And His Diamonds. 


Dr. Fanola is in Cincinnati, shaking 
hands with his acquaintances and bid- 
ding his friends good bye. Heis off 
shorily for an extended trip through 
Mexico with a couple of his numerous 
medicine shows. Eight bill posters left 
last week to herald his coming. It is to 
be hoped that their salaries will be forth 
coming in coin instead of winning smiles 
and promises which have so often served 
as legal tender with the doctor, a fact 
that the ballet girls of the Booli-Boo. 
The Hindoo Hoodoo Extravaganza Co. 
of last season can testify to It is infered 
that the Doctor must have cured all the 
cripples in the States with his mysterious 
compounds, and if compelled to practice 
longer in this field, would have to oper- 
ate on the grave yards. His tour of 
Mexico will continue over two years, and 
may be extended into South America. 

The American public which has so lib- 
erally contributed in the last ten years 
towards the Doctor's sparkling diamonds 
and English tailor-made suits, will cer- 
tainly miss him, and we congratulate the 
Mexicans who are going to be treated 
to some Of the Doctor's silvery speeches 
and glowing details of the cures he has 
performed, 

Among the features of the Doctor's 
shows is the female band, which has been 
fitted out with elegant costumes and sil 
This is the 
third season these girls have been jollied 
into traveling for glory, but this time 
they,will have all kinds of diamonds (?) 

The Doctor is excessively fond of both 
the yirls and diamonds, and it is hard 
for him to part with either, 


ver plated instruments. 


_ _ 


A FEW OF OUR MANY NEW STYLES OF 


Fair Bills, Racing Posters, Balloon Lithographs 


Secretaries of Fairs and Bill Posters can obtain a Complete Set of Samples FREE OF CHARGE. Address the 


LITHO. CO., 


Donaldson @incinnati 
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WRITE FOR SAMPLES DO NA LDSON CINCINNATI, @. GINGI NNATI WRITE FOR CATALOGUE 
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The great success of the 


“SAY” POSTER 


‘Has induced us to get up another, which is even 


It is the 


WEST 


Poster, being a one-sheet, with figures on either 
side, reading in centre, can also be used as TWO 
HALF SHEETS. 
APPROPRIATE FOR ANY BUSINESS. 
Write for circular and sample. 


HENNEGAN & @O. 


better. 


Poster and Commercial: Printers, 


CINCINNATI. OHIO. 


MMW 8 


| eee eee 


instrels.. 


arlow iokos. 


Greater, Grander Than Ever. 


DOUBLE - ITS - FORMER - SIZE. 


Permanent Address, DONALDSON LITHO, CO., Cincinnati, 0. 
SSee Sees eee Hessesse beste stesesees 
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Bill 
Poster's 
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Copper bound and steel riveted. 


i 


guaranteed the most durable brush on the market. 


10 ineh..........00.0... Price, each, $3.75 | 10 inch..... Price per dozen, $40.00 
patil eae tetet fon a oF Ke 8.25 Ds ceca. - et 36.00 
ills Na SF eam sit 2.85 8 “wae a a ae 32.00 


SEND CHECK WITH ORDER. 


The DONALDSON LITHO CO. 
CINCINNATI OHIO 
GPNERAL WESTERN OFFICES, 


Leander Richardsons Dramatic News 


DONALDSON LITHO. CO. BLDG., 
Subscription Rates, $4.00 per year. CINCIN NATI, OHIO. 


Advertising Rates, 25e. per agate line. 
When you write, mention board Advertising. 


Biliboard Advertising. ees 


Manufactured | 
expressly for the Donaldson Lithographing Co., and | 


EVANSVILLE, IND. 
[Population 75,000 


Finest Bill Posting Plant 
in the South-West. — 


More Boards and the Best Located ot any City in the Country. 
We know the value ot advertising and always strive for results. 
In making up your list, don’t forget Evansville. 


F.M.GROVES, 


BILL POSTER. 
| 


When you write, mention Billboard Advertising. 


Cincinnati-Amusement- Adency, 


The Queen City at last boasts of a solid and per- 
manent exchange. and a reliable dramatic, musical 
and variety agency. 


FAIRS 


Supplied with 
First-Class 
NOVELTIES 


RAND 


Books ARTISTS IN ALL LINEs. 

‘FURNISHES TALENT FOR ALL CLASSES OF ENTERTAINMENT 
| REPRESENTS THE LEADING AMERICAN DRAMATISTS. 
PLAYS AND Parts Type WRITTEN TO ORDER. 
ATTRACTIONS REPRESENTS THEATRES AND Opera Houses. 


WM. R.O'MALLEY; Mgr,, Donaldson Litho, Co, Bldg, Cincinnati, 


THEY 
START 
WELL-- 


Most Bill Posters do. 
Getting the best of Stands, 
hiring good talent, putting 
plenty of money into the 
enterprise. 

With brains and a place to 
fill they should make a 
success of the business. 
There are many who do 
all this, and then waste it 
all by notadvertising in the 
right papers: those which 
circulate among the people 
whom they need and who 
need them 


HOW 
bo 
THEY 
END? 


For Information on Washington 


CEDAR SHINGLES 


ADDRESS, 


“MONTAGUE & McHUGH, Fairhaven, Wash. 


When you write, mention Biliboard Advertising 


DISTRIBUTING ? 
| OH YES! 


AND BILL POSTING. | 
REESE & LONG, 
Deetettiacee penis SCRANTON, PA. 


225,000 Population. 
When you write, mention Billboard Advertising. 
‘ 


The Homless Boys’ Friend 


A monthly Paper published for the ben- 

efit of the Homeless Boys of Cincinnati 

25¢. per yéar. Address ~ 

THE HOMELESS BOYS’ FRIEND, 
184 Sycamore Street, Cincinnati. 


When you write, mention Billboard Advertising. 


Often they fail to succeed 
for want of that publicity 
C 0. which advertising in 
SMlCaGo 
=<" BILLBOARD 
‘o 
— varees, ADVERTISING 
MANUF URERS OF 
CIRCUS CANVASES, 
‘oles and Stakes, SEATS, Flags, Eto, ‘ 
Agents res a0" Pirie cmRCUS — \ Would give them. 
When you write, mention Billboard Advertising. 
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